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EXECUTIVE SUMMARY 

Research purpose and objectives 

As part of its evaluation of the 40th general election, Elections Canada wanted to assess its outreach 

activities for associations representing youth groups and student associations, Aboriginal 

associations, ethnocultural associations, and associations for persons with disabilities. The main 

objective of the study was to gather feedback on the information and services provided by Elections 

Canada in order to establish a baseline for these services, and to assist in identifying areas for 

improvement for future electoral events. 

 

Specific objectives of the study include: 

 

 profiling the associations in terms of size and geographic scope, 

 determining the extent to which associations receive and request information from 

Elections Canada and disseminate this information to their members, 

 assessing satisfaction with the process of ordering materials from Elections Canada, 

 assessing the extent to which association members encountered problems voting in the 

recent general election, particularly in terms of problems related to the new identification 

requirements, 

 assessing the perceived effectiveness of Elections Canada’s information products and 

services (including usage of e-bulletins), and 

 assessing usage of, and satisfaction with, the Community Relations Officer Program. 

 

The study took the form of an online census of 1,000 associations to which Elections Canada sent 

some type of information materials related to the 40th general election. Of the 1,000 associations 

invited to participate, 119 completed the survey, including 55 ethnocultural associations, 36 student 

associations, 26 associations for people with special needs and 2 youth organization. 

 

Key conclusions 

It must be noted at the outset that this survey presents the opinions of only 119 associations, drawn 

from the 1,000 that were in the sampling frame for this study. We do not know to what extent this 

particular universe is representative of all Canadian associations. For this reason, the results of this 

study cannot be generalized with confidence to all associations in Canada. However, we can draw 

some overall conclusions limited to the responding sample of 119. 
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Overall, election-related information and materials are relevant to participating organizations and 

their members. More than half received specific information requests from their members and 

three-quarters provided election-related information to their members during the 40th general 

election (mostly through group sessions, displays or in person).  

 

In addition, usage of and satisfaction with information materials provided to the associations by 

Elections Canada is high. While one-third ordered specific information materials from Elections 

Canada (and rated the ordering process very highly), two-thirds report having received information 

materials from Elections Canada (including unsolicited e-bulletins). Furthermore, most felt that the 

specific Elections Canada information products and services assessed are effective in informing 

voters about elections. Despite the mostly positive assessments, e-bulletins and, particularly, toll-free 

phone or TTY lines are less likely to be seen as effective. In the case of the toll-free lines, many 

study participants were unable to rate their effectiveness – this may indicate a lack of awareness of 

or familiarity with these products. 

 

About one-quarter of participating student/youth and ethnocultural associations received services 

under the Community Relations Officer Program, mostly in the form of information materials or an 

information kiosk. Satisfaction with the services received was high; more than three-quarters were 

satisfied and four in ten were very satisfied. Among the communications-related activities assessed 

by these associations, distributing information materials was seen as most effective. 

 

Slightly less than half of the participating associations report being aware of voting problems among 

their members during the 40th general election. The majority, however, did not believe that the new 

voter identification created an impediment to voting among their members. 

 

Key findings 

The following summarizes key findings from the research. 

Provision of information to association membership 

 Three-quarters of participating associations provided election-related information to 

members during the 40th general election, most commonly on how, when and where to 

register and/or vote. Most distributed the information using information sessions or 

displays.  
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 Just over half of the associations received specific requests for election-related information 

from members. Most requests were about how, when and where to vote and/or register. 

Most associations responded by directing members to the Elections Canada web site. 

 

Elections Canada information products and services 

 Two-thirds of the participating associations report having received information materials 

from Elections Canada during the 40th general election. Guides and instructions on how to 

vote are most commonly reported, followed by posters. 

  

 Overall, one-third of the associations ordered information materials from Elections Canada 

during the 40th general election, with most ordering voting guides or materials in other 

languages (the latter mostly by ethnocultural associations.) The vast majority found the 

ordering process fast and easy.  

 

 Participating associations generally believe that all products/services assessed are effective in 

informing voters about federal elections. The www.elections.ca site, voter information guide 

in heritage languages, and the FAQs and web page for youth and students receive highest 

marks.  

 

 While Elections Canada sent e-bulletins to all associations targeted in this study, just over 

one-third report having received them. Most report distributing these e-bulletins to their 

members; the few that did not disseminate them generally felt it was not their responsibility 

to do so.  

 

Community Relations Officer Program 

 One-quarter of the youth/student and ethnocultural associations that participated in the 

study report contact from an Elections Canada Community Relations Officer, with most 

reporting the officer provided information materials or a kiosk.  

 

 Three-quarters of the student/youth and ethnocultural associations that received services 

from an Elections Canada Community Relations Officer were satisfied with services 

provided. Four in ten were very satisfied. Few could give any suggestions to improve the 

program. 
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 The student/youth and ethnocultural associations that participated in the study are generally 

positive about all communications services assessed, but are most positive about distributing 

information materials as an effective way to inform members about federal elections. 

 

Voting problems encountered by association members 

 Just under four in ten participating associations indicate that their members reported 

problems while voting in the past federal election. The most commonly-reported problems 

include lack of proper identification (33%), accessibility issues (31%) and not being on the 

voter’s list (29%). 

 

 Fewer than half of the associations report that the new voter identification requirements 

created an impediment to voting for their members, mostly related to the lack of proper 

identification or lack of awareness of the identification requirements. 

 

Suggestions to aid Elections Canada’s efforts in informing association members 

 No single suggestion was made by a large proportion of participating associations and about 

four in ten were unable to provide any suggestions. Providing more materials directed at 

students was the most common suggestion.  
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INTRODUCTION 

Background and Objectives 

Elections Canada is a non-partisan, independent agency, with a mandate to ensure that Canadians 

have open and impartial election and referendum processes in which to exercise their choices. These 

responsibilities include informing citizens about the electoral process, and ensuring that it is 

accessible for all electors. 

 

As part of the exercise of this mandate, Elections Canada engages in outreach activities among 

various associations across Canada, particularly those representing groups of Canadians that have 

historically tended to vote in lower numbers than the general population, or that are more likely to 

experience difficulties in exercising their voting rights. These outreach efforts include the 

Community Relations Officer Program, which Elections Canada expanded during the recently-

completed 40th general election. Community Relations Officers are deployed in the field to engage 

specific groups of voters, liaise with their organizations and provide them with election materials, as 

well as organizing information sessions and kiosks. 

 

As part of its evaluation of the 40th general election, Elections Canada wanted to assess its outreach 

activities for associations representing youth groups and student associations, Aboriginal 

associations, ethnocultural associations, and associations for persons with disabilities to which 

Elections Canada provided any kind of information materials. The main objective of the study was 

to gather feedback on the information and services provided by Elections Canada in order to 

establish a baseline for these services, and to assist in identifying areas for improvement for future 

electoral events. 

 

Specific objectives of the study include: 

 profiling the associations in terms of size and geographic scope, 

 determining the extent to which associations receive and request information from 

Elections Canada and disseminate this information to their members, 

 assessing satisfaction with the process of ordering materials from Elections Canada, 

 assessing the extent to which association members encountered problems voting in the 

recent general election, particularly in terms of problems related to the new identification 

requirements, 

 assessing the perceived effectiveness of Elections Canada’s products and services, 

 assessing usage of e-bulletins, and 

 assessing usage of, and satisfaction with, the Community Relations Officer Program. 
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The survey reported was designed as an online census of all associations to which Elections Canada 

provided information materials during the 40th general election. A total of 119 online interviews were 

conducted between November 27 and December 18, 2008. The margin of error for the total 

responding group of 119 associations is +/- 8.4 percentage points, 19 times in 20. Margins of error 

are higher for subsamples. A detailed methodology is provided at the end of the report. The English 

and French questionnaires are shown in the Appendix. 

 

This report begins with a summary of key findings and conclusions, followed by a detailed analysis 

of the survey data. (Where appropriate, subgroup differences are highlighted; however, given the 

small total sample size, subgroups were generally too small to reliably analyze.)   

 

Unless otherwise noted, all results are expressed as a percentage. 
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MAIN FINDINGS 

 

Profile of responding organizations 

The table on the next page presents a profile of the 119 organizations that responded to this survey. 

Highlights of this profile include the following: 

 

 Almost half (46%) of the total sample is made up of ethnocultural organizations. None 

of the four aboriginal associations invited responded to the survey. 

 Among youth and student associations, the vast majority represent students at the 

university level (82%), although some represent students at both the college/CEGEP 

and university levels. Associations are split fairly evenly split between those representing 

youth age 18-24 (45%) and age 25-34 (37%). 

 The majority of associations were local in scope (56%), while one in five (21%) were 

national. 

 Virtually all associations (96%) provide services directly to their members. Although one-

quarter (25%) provide services to fewer than 1,000 individuals, almost as many (24%) 

provide services to 10,000 or more. 

 

Most respondents to the survey were senior representatives of their organizations, with 

President/CEO (15%), coordinator (13%) and Executive/Director (12%) the most common 

designations. 
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 Total 

% 

Type of Association  

Ethnocultural associations 46 

Associations for persons with special needs 22 

Student associations 30 

Youth groups 2 

Does your organization represent… (student/youth only)*  

Students at the college/CEGEP level 34 

Students at the university level 82 

Youth (18-24 years old) 45 

Youth (25-34 years old) 37 

Thinking about the geographic scope of your activities, would 

you describe your organization as national, provincial or local? 

 

National 21 

Provincial 20 

Local 56 

Not sure 3 

Does your organization provide information and/or services 

directly to its members? 

 

Yes 96 

No 3 

Not sure 2 

On an annual basis, to how many people would you say that your 

organization provides information or services? 

 

Less than 1,000 25 

1,000 to 4,999 20 

5,000 to 9,999 11 

10,000 to 49,999 13 

50,000 or more 11 

Unclassifiable 17 

DK/NA 4 

* Total exceeds 100% due to multiple responses 
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Provision of information to association membership 

TYPES OF INFORMATION PROVIDED 

Three-quarters of participating associations provided election-related information to 

members during the 40th general election, most commonly on how, when and where to 

register and/or vote. Most distributed the information during sessions or through displays.  

 

Participating associations were asked whether they provide information related to federal elections 

to their members and how they provide this information. 

 

Three-quarters (77%) of these associations report having provided election-related information to 

members during the 40th general election, with a somewhat smaller proportion (62%) having 

provided such information in past federal elections. One in five associations (22%) report never  

having provided election information to members. 

 

Provision of election information 

to members 

40th general election 
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During recent 
federal election

In previous 
federal elections

Neither

77

62

22

 
All associations (n=119) 

 

Types of information commonly provided include information on how, when and where to vote 

(85%) or register (79%), who is eligible to vote (77%) and voter identification (69%). Associations 

also commonly provide information on candidates (62%) and political parties (59%). Student/youth 

associations are particularly likely to provide information on political parties (79%). 
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Types of information provided to members 

40th general election 
 % 

How, when and where to vote 85 
How and where to register 79 
Who can vote 77 
The voter identification required at the poll in order to vote 69 
Information about candidates 62 
Information about political parties 59 
Information on how to vote/FAQs 7 
Hold debates/candidates forum 5 
Accessibility 4 
Links to information/candidates/platforms 4 
Stress importance of voting 3 
Other 2 
Not sure or prefer not to say 1 

Total exceeds 100% due to multiple responses 
 
Subsample: Those who provided federal election information to their members  
during the 40th general election OR in previous federal elections (n=93) 

 

Participating associations report using a number of methods to disseminate information. Methods 

cited by more than half of associations include: group meetings or information sessions (59%), 

displays at the association’s offices (59%) and to individual members in person (51%). 
 

How information is usually provided to members 

40th general election 
 % 

At group meetings/information sessions 59 
On display at the office 59 
In person on a case-by-case basis 51 
By e-mail (e-bulletins, newsgroups, LISTSERV, etc.) 47 
Through the organization’s web site 38 
By phone 17 
By mail 10 
Print media/publications 9 
Candidate forums/debates 7 
Flyers/handouts/bulletins 4 
Radio commercials 3 
Events/rallies 3 
Online 2 
By fax 1 
Other 4 

Total exceeds 100% due to multiple responses 
 
Subsample: Those who provided federal election information to their members during  
the 40th general election OR in previous federal elections  (n=92) 
Excludes respondents who say “Not sure/Prefer not to say” at Q8 
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Emails (47%) and web sites (38%) are also commonly used. Although telephone is generally cited 

infrequently (17%), it is used by one-third (33%) of ethnocultural associations. 
 

SPECIFIC INFORMATION REQUESTS FROM ASSOCIATION MEMBERSHIP 

Just over half of participating associations received specific member requests for election-

related information. Most requests were about how, when and where to vote and/or register. 

Most associations responded by directing members to the Elections Canada web site.  

 

Participating associations were asked if they received specific requests for information about the 

electoral process from their members during the 40th general election. More than half of these 

associations (55%) report that they received such requests. 

 

 

Received specific request from members  

40th general election 

 

Yes No Not sure

55

38

8

 

 

 

 

 

 
 
All associations (n=119) 
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The most common types of information requested include how, when and where to vote (86%) and 

register (75%), voter identification requirements (69%), who can vote (63%) and information 

regarding candidates (62%) and parties (55%). 
 

Types of information requests received from members 

40th general election 
 % 

How, when and where to vote 86 
How and where to register 75 
The voter identification required at the poll in order to vote 69 
Who can vote 63 
Information about candidates 62 
Information about political parties 55 
Religious issues 3 
Advance polls 3 
Other 9 

Total exceeds 100% due to multiple responses 
 
Subsample: Those who received requests for information about the electoral process 
from their members during the 40th general election (n=65) 

 

Participating associations responded to information requests in a number of ways, with the most 

common being providing the information directly to the member (89%). Directing the member to 

the Elections Canada web site (54%) and contacting Elections Canada and then relaying the 

information to the member (40%) were also commonly cited. Directing members to the local 

Elections Canada office or instructing them to call the Elections Canada 1-800 number were also 

cited, but somewhat less frequently. 
 

How member information requests were handled 

40th general election 
 % 

Provided the information directly 89 
Instructed them to visit Elections Canada’s website 
(www.elections.ca) 

54 

Contacted Elections Canada on their behalf and then 
relayed the relevant information to them 

40 

Directed them to the local Elections Canada office 
(returning officer) in the electoral district 

32 

Instructed them to call Elections Canada in Ottawa at  
1-800-INFO-VOTE 

26 

Provided translations/interpreters 3 
Other 11 

Total exceeds 100% due to multiple responses 
 

Subsample: Those who received requests for information about the electoral process  
from their members during the 40th general election (n=65) 

http://www.elections.ca/
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When asked the best way of providing election information to members, a variety of methods were 

mentioned. The only one mentioned by more than 15 percent is email, which was mentioned by 

three in ten (29%). This is followed by information sessions or meetings (15%) and one-on-one 

discussions (14%). 

 

Best way of providing election information to members 

40th general election 
 % 

E-mail 29 
Information sessions/meetings 15 
One-on-one discussion in person 14 
Printed material/journals/newsletters 12 
Bulletin board/posters 11 
Brochures/pamphlets/flyers 10 
Audio/visual/media resources 8 
Internet/website 8 
Mail 7 
Information booth 5 
Other 14 
DK/NA 15 

Total exceeds 100% due to multiple responses 
 

All associations (n=119) 
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Elections Canada information products and services 

INFORMATION MATERIALS RECEIVED 

Two-thirds of participating associations report having received information materials from 

Elections Canada during the 40th general election. Guides and instructions on how to vote are 

most commonly reported, followed by posters. 
 
Participating associations were asked about the information materials they received from Elections 

Canada during the 40th general election. Two-thirds of these associations (66%) report having 

received information materials from Elections Canada. Special needs associations are particularly 

likely to report having received materials (89%). 
 

Received information materials  

from Elections Canada  

40th general election 

 

Yes No Not sure

66

23

11

 

 

 

 

 

 
 
 

All associations (n=119) 

 

Participating associations report having received a number of different types of materials. Most 

commonly reported are guides and instructions on how to vote (27%), posters (20%), brochures, 

flyers or pamphlets (15%) and general election-related information (15%). 
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Information materials received from Elections Canada 

40th general election 
 % 

Guides/instruction on how/allowed to vote 27 
Posters 20 
Brochures/flyers/pamphlets 15 
General information about the elections 15 
Guides/instruction in various languages 11 
CD ROM/DVD/media 6 
E-mail 6 
Other 11 
DK/NA 14 

Total exceeds 100% due to multiple responses 
 

Subsample: Those who received information materials from Elections Canada during the   
40th general elections (n=79) 

 
 

ORDERING MATERIALS FROM ELECTIONS CANADA 

Overall, one-third of responding associations ordered materials from Elections Canada 

during the 40th general election, with most ordering voting guides or materials in languages 

other than English or French. The vast majority found the ordering process fast and easy.   

 

Associations participating in the survey were asked if they specifically ordered information materials 

from Elections Canada during the 40th general election, as well as their opinions regarding the 

ordering process. 

 

About one-third (32%) of these associations report having ordered materials from Elections Canada 

during the past federal election. Special needs organizations (73%) are more likely than other types 

of organizations to have ordered materials. 
 

Organization ordered information materials  

from Elections Canada 

 40th general election 

 

Yes No Not sure

32

56

12

 

 

 

 
 

 
 

All associations (n=119) 
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The most common types of materials ordered were general voting guides (26%) and materials in 

languages other than English and French (24%). Alternate format materials were also mentioned by 

21 percent of the special needs associations. 

 

Information ordered from Elections Canada 

40th general election 
 % 

General voting guide/process 26 
Guides/information in various languages 24 
Brochures/booklets/pamphlets 16 
Flyers/posters 11 
Alternate format materials 11 
Candidate information 3 
Everything that was available 3 
DK/NA 24 

Total exceeds 100% due to multiple responses 
 
Subsample: Those who ordered information materials from Elections Canada during the   
40th general elections (n=38) 
 

 

Participating associations generally give very high marks to Elections Canada in terms of the ease 

and speed of ordering information materials. Two-thirds (68%) strongly agree that ordering was easy 

and an even higher proportion (74%) strongly agree that materials were received in a reasonable time 

frame. 

 

Perceptions of ordering process 

40th general election 

 

Strongly 
agree

Somewhat 
agree

Somewhat 
disagree

Strongly 
disagree

Does not 
apply

69
74

18
13 3 3

8 8
3 3

Was easy to order

Order was received within a reasonable time frame

 

 

 

 

 

 

 

 
 
 

Subsample: Those who ordered information materials from Elections Canada during the   
40th general elections (n=38) 
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PERCEIVED EFFECTIVENESS OF INFORMATION PRODUCTS AND SERVICES 

Participating associations generally believe that all products/services assessed are effective 

in informing voters. The www.elections.ca site, voter information guide in heritage languages, 

and the web page for youth and students (including the FAQs) receive highest marks.  
 
Participating associations were shown a number of different Elections Canada information products 

and services and were asked how effective they believed each would be in informing their members 

about federal elections. For online resources, links were provided so that the respondent could view 

the relevant web page if he or she so desired. Links to PDF files were also provided for 

documentary resources such as pamphlets. 
 
Resources of general interest. Among resources aimed at all associations, the Voter Information 

Guide and the Elections Canada website were generally seen as more effective in terms of 

informing members than the 1-800 telephone line and the “I’m Mailing my Vote” pamphlet. 

Some three-quarters of associations (77%) believe that the Elections Canada web site is an effective 

way to inform members, with 42 percent rating it as very effective. Student/youth associations are 

particularly likely to rate the web site highly in this regard (90% believe it is effective). Seven in ten 

(71%) believe the Voter Information Guide is effective, with 45 percent rating it as very effective.  
 

Perceived effectiveness of products/services - general 

 40th general election    Very/somewhat effective 
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Voter 
information 

guide

Web site
(www.elections.ca)

Toll-free line
1-800-463-6868

(1-800-INFO-VOTE)

Pamphlet
"I'm Mailing 
My Vote"

45

26

42

35

24

34

20

34

Very effective Somewhat effective
 

All associations (n=119) 

 

http://www.elections.ca/
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Fewer than six in ten believe the 1-800 telephone line or the “I’m Mailing my Vote” pamphlet are 

effective at informing membership. For the latter two products, a higher proportion are unable to 

rate effectiveness – this accounts in part for the lower proportion rating them as effective.  

 

Resources for ethnocultural associations. Participating ethnocultural associations are most 

positive about the Voter Information Guide available in several heritage languages. Almost 

eight in ten (78%) believe this is an effective way to inform members about federal elections, with 58 

percent rating it as very effective. 

 

About seven in ten (69%) believe that voter identification at the polls available in various 

heritage languages is effective in this regard, while just over six in ten (62%) believe Elections 

Canada’s e-bulletins for electors from ethnocultural groups are effective. In both cases, about 

half think these products are very effective.  

 

Perceived effectiveness of products/services - ethnocultural 

 40th general election    Very/somewhat effective 

 

Voter information 
guide available

in several heritage
languages

Voter identification 
at polls available

in several heritage
languages

Elections Canada's
e-bulletins for electors

from ethnocultural
groups

58

20

51

18

46

16

Very effective Somewhat effective

 

 

 

 

 

 

 

 

 

 

 

 

 
 

Subsample: Ethnocultural associations (n=55) 
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Resources for persons with special needs. Participating associations for persons with special 

needs are most positive regarding the web page for voters with special needs as an effective 

means to inform members about federal elections. About two-thirds (65%) believe this product is 

effective, with 39 percent rating it as very effective. A similar proportion believe that Elections 

Canada’s e-bulletins for electors with special needs are effective (65%), although a lower 

proportion rate this product very effective (27%). 

 

Only half (50%) of special-needs associations believe the 1-800 TTY number is an effective means 

to inform their members about federal elections, with about one-quarter (23%) rating this product as 

very effective. However, more than one-quarter (27%) are not sure. 

 

Perceived effectiveness of products/services – special needs 

 40th general election    Very/somewhat effective 
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Web page for
voters with

special needs

Elections Canada's
e-bulletins for persons

with special needs

1-800-361-8935
TTY number

39

27

27

39

23

27

Very effective Somewhat effective
 

Subsample: Associations for persons with special needs (n=26) 
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Resources for student/youth groups. Student/youth associations who participated in the study 

are relatively positive about all products assessed. Enthusiasm is highest for Frequently Asked 

Questions for Students and Young Electors and the web page for youth and students. In both 

cases, eight in ten believe the product is an effective way to inform members about federal elections 

and 45 percent believe it to be very effective. 

 

While still seen as effective, Elections Canada’s e-bulletins for Youth and Students are not rated 

quite as highly as the other products for this group. About seven in ten (71%) see the e-bulletins as 

effective, and about one-third (32%) rate them as very effective. 

 

Perceived effectiveness of products/services – student/youth 

 40th general election    Very/somewhat effective 

 

 

Web page for
youth and
students

Frequently Asked
Questions for
Students and

Young Electors

Elections Canada's
e-bulletins for youth

and students

45

34

45

37

32

40

Very effective Somewhat effective

 

 

 

 

 

 

 

 

 

 

 

 

 
 Subsample: Youth groups/student associations (n=38) 
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ELECTIONS CANADA E-BULLETINS 

Just over one-third of associations report having received e-bulletins from Elections Canada 

during the 40th general election, with most of these associations distributing the e-bulletins to 

their members. The few that did not do so generally felt it was not their responsibility.  

 

All associations were asked if they received Elections Canada e-bulletins during the 40th general 

election, and if they distributed these e-bulletins to their members. 

 

Just over one-third of associations (36%) report having received e-bulletins from Elections Canada. 

Most of those (63%) who received e-bulletins distributed them to their members. 

 

Elections Canada e-bulletins 

40th general election 

 

Yes No Not sure

36

63

50

28

13
9

Received e-bulletins during recent federal election

Distributed e-bulletins to members*

 

 

 

 

 

 

 

 
 

Subsample: Those who recall receiving Elections Canada e-bulletins 

during the 40
th

 general election (n=43) 

 

 

Among the small number of associations who received e-bulletins but did not distribute them to 

their members (n=12), most felt it was not their role to do so (n=8). 
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Community Relations Officer Program 

CONTACT FROM COMMUNUTY RELATIONS OFFICER 

One-quarter of participating youth/student and ethnocultural associations report contact 

from an Elections Canada Community Relations Officer, with most reporting the officer 

provided information materials or a kiosk.  

 

Participating student/youth and ethnocultural associations were asked questions about Elections 

Canada’s Community Relations Officer Program. Respondents were informed that Elections Canada 

had expanded this program during the 40th h general elections and were given a list of the 

Community Relations Officer’s responsibilities (including liaising with organizations, providing 

election materials and organizing kiosks and information sessions. 

 

About one-quarter (24%) of student/youth and ethnocultural associations report having been 

contacted by a Community Relations Officer. Student/youth associations (34%) are somewhat more 

likely to report contact than are ethnocultural associations (16%). 

 

Contacted by community relations officer 

 40th general election 
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Yes No Not sure

24

51

26

Subsample: Youth groups/student associations  
and ethno-cultural associations (n=93) 
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Most associations who were contacted by a Community Relations Officer report that the officer 

provided information materials (73%) or an information kiosk (59%). 
 

Services provided by community relations officer 

40th general election 
 % 

Information materials 73 
An information kiosk 59 
Information sessions 18 
Translation services 18 
Other 9 
DK/NA 5 

Total exceeds 100% due to multiple responses 
 
Subsample: Those contacted by a community relations officer from Elections Canada  
during the 40th general elections (n=22) 

 

SATISFACTION WITH COMMUNITY RELATIONS OFFICER 

Three-quarters of participating student/youth and ethnocultural associations receiving 

services from an Elections Canada Community Relations Officer were satisfied with the 

service. Four in ten were very satisfied. Few could give suggestions to improve the program. 

 

Participating student/youth and ethnocultural associations who received the services of an Elections 

Canada Community Relations Officer were asked how satisfied they were with the services 

provided. 

 

Overall, about three-quarters (77%) of those who were contacted by a Community Relations Officer 

reported satisfaction with the services received, with four in ten (41%) very satisfied. 

 

Satisfaction with services of community relations officer 

40th general election 
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Very
satisfied

Somewhat
satisfied

Somewhat
dissatisfied

Very
dissatisfied

Not sure/
prefer not 

to say

41
36

9 9 5

Subsample:  Those contacted by a community relations officer from Elections Canada  
during the 40th general elections (n=22) 
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Participating associations that received services through the Community Relations Officer Program 

were asked if they had any suggestions to make the Program more effective in reaching their 

members to inform them about federal elections. Nine in ten could make no specific suggestions. A 

small number (n=5) suggested that the Program should be more visible. 

 

PERCEIVED EFFECTIVENESS OF SELECTED COMMUNICATIONS SERVICES 

 
Participating student/youth and ethnocultural associations are generally positive about all 

communications services assessed, but are most positive about distributing information 

materials as an effective way to inform members about federal elections.  

 

Student/youth and ethnocultural associations that participated in the survey were given a list of four 

communication services and asked how effective they thought each would be in informing their 

members about federal elections. Those who believed an activity would be ineffective were asked 

the reason for this assessment. 

 

These associations rate distributing information materials as most effective in informing 

members. Virtually all (89%) believe this activity would be at least somewhat effective, with 55 

percent believing it would be very effective. The number believing this activity would be ineffective 

(n=5) is too small to reliably analyze. 

 

Perceived effectiveness of information activities 

 Very/somewhat effective 

40th general election 

 

Holding information sessions

Providing translation services

Setting up information kiosks

Distributing information materials 55 34

40 32

34 27

29 37

Very effective

Somewhat effective

 

 

 

 

 

 

 

 

 

 
Subsample: Youth groups/student associations and ethno-cultural associations (n=93) 
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Just over seven in ten (72%) believe that setting up information kiosks would be effective in 

informing their membership, with 40 percent rating this activity as very effective. Those who believe 

this activity would not be effective (n=17) are most likely to cite the belief that people don’t pay 

attention to kiosks as the reason (n=5). 

 

Two-thirds (66%) of participating associations believe that holding information sessions would be 

an effective way to inform members about federal elections, with three in ten (29%) rating this 

activity as very effective. Most of the small group who rate this activity as ineffective (n=23) cite the 

belief that people are too busy to attend such sessions as the reason (n=13). 

 

About six in ten (61%) of these associations rate providing translation services as an effective way 

to inform their membership about federal elections, with one-third (34%) rating it as very effective. 

Among those who believe this activity would be ineffective (n=22), most give a lack of need for 

translation services as the reason (n=17).  
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Voting problems encountered by association members 

AWARENESS OF VOTING PROBLEMS 

Just under four in ten participating associations indicate that their members reported 

problems while voting in the 40th general election. The most commonly-reported problems 

include lack of proper identification, accessibility issues and not being on the voter’s list.  
 
Participating associations were asked if their members had reported encountering any problems 

while voting during the 40th general election. Just under four in ten (38%) indicate having heard of 

any such problems. 
 

Aware of member problems in voting 

40th general election 
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Yes No Not sure

38

53

9

All associations (n=119) 
 
The most common problems reported relate to not having proper identification (33%), accessibility 

issues (31%) and not being on the voter’s list (29%). One in four (24%) reported confusion as to 

where to vote. 
 

Voting problems encountered by members 
40th general election 

 % 

Did not have proper identification needed 33 
Accessibility/ability to reach/use polls 31 
Did not receive voter’s card/not on voter’s list 29 
Confusion about where to vote 24 
Language barriers/translation issues 18 
Poorly staffed polls/misinformed staff 7 
Poor understanding of the process/how to vote 7 
Lack of interest in voting 4 
Long wait times 4 
Other 4 

Total exceeds 100% due to multiple responses 
 
Subsample: Those who are aware of any problems encountered by their members 
while voting during the 40th general elections  (n=45) 
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EXTENT OF IMPEDIMENT CREATED BY NEW IDENTIFICATION REQUIREMENTS 

Fewer than half of participating associations report the new voter identification requirements 

created an impediment to voting for their members. The main impediments related to the lack 

of proper identification or lack of awareness of the identification requirements.  

 

All participating associations (whether or not they had heard reports of voting problems from 

members) were asked if they felt the new voter identification requirements created an impediment to 

voting among their members. 

 

The majority of these associations report that the new ID requirement did not create an impediment 

to voting for their members (23%) or are unable to say (32%), likely because they did not hear 

specific reports of problems from their membership. Just under half (45%) believe that the new ID 

requirements created an impediment for at least some of their members, with about one in five 

(19%) believing that the new ID requirements created an impediment for many of their members. 

 

Members affected by new ID requirements 

40th general election 
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Many A few None dk/na

19
27 23

32

All associations (n=119) 

 

The major impediments reported relate to the fact that members who have recently moved do not 

yet have proper ID (37%, but 61% among student/youth associations), the IDs did not meet the 

requirements (24%) or the new requirements were not well understood (24%).  
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Suggestions to aid Elections Canada’s efforts in informing association members 

No single suggestion was made by a large proportion of participating associations and about 

four in ten were unable to provide any suggestions. Providing more materials directed at 

students was the most common suggestion.   

 

At the end of the survey, all respondents were asked if they had any final suggestions “that might 

help Elections Canada to assist your organization in informing its members about federal elections.” 

 

Almost four in ten (38%) associations were unable to give any suggestions. Among the remaining 

associations, a variety of suggestions were made, but only one was mentioned by more than one in 

ten associations: more materials directed towards students (13%, but 37% of student/youth 

associations). 

 

Suggestions from associations 

40th general election 
 % 

Material directed towards students 13 
Provide material (various) 9 
Provide voting booths on campus 8 
Provide translation services 7 
Provide disability support (blind, deaf etc.) 5 
Better communication 5 
Set up more kiosks 3 
Provide plain language support 3 
Simplify the voting process 2 
Motivate more voters 2 
Nothing 2 
Other 14 
DK/NA 36 

Total exceeds 100% due to multiple responses 
 
All associations (n=119) 
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SURVEY METHODOLOGY 

 

The results reported here are based on an on-line survey of 119 associations to which Elections 

Canada had provided information related to the 40th general election. As this online survey is not 

panel-based, margin of error can be calculated. A sample of 119 from a population of 1,000 (the 

population of associations to which Elections Canada provided information products) yields a 

margin of error of +/- 8.4 percentage points, 19 times in 20. The margin of error is greater for 

subgroups of the population. 

 

Questionnaire design  

The questionnaire used for this study was originally developed by Elections Canada. The Environics 

project team finalized the draft instrument in consultation with Elections Canada. The questionnaire 

was designed to examine the types of federal election-related information that associations received 

and requested from Elections Canada; whether members requested any information from 

associations and how those requests were fulfilled; satisfaction with the ordering process for 

materials from Elections Canada; voting problems related to the new voter identification 

requirements encountered by members; perceived effectiveness of Elections Canada 

communications products and services; receipt of e-bulletins and distribution of them to 

membership; and use of and satisfaction with Elections Canada’s Community Relations Officer 

Program. A copy of the final questionnaire (in English and French) is attached as Appendix A. 

 

Sample  

The universe for this study was all associations to which Elections Canada had forwarded materials 

related to the 40th general election, drawing on a mailing list compiled by Elections Canada for this 

purpose. Elections Canada provided Environics with email addresses for all 1,000 organizations. 

Organizations were divided into five categories: ethnocultural, student, special needs, youth and 

aboriginal. The table on the following page shows the population for each category, as well as the 

number of associations that responded to the survey. 
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Type of organization Population # responding  

Ethnocultural 573 55 

Student 304 36 

Special Needs 102 26 

Youth 17 2 

Aboriginal  4 0 

Total 1,000 119 

 

Survey administration  

The survey was conducted by Environics using a secure, fully featured web-based survey 

environment. The on-line survey was conducted according to the following steps: 

 

 Environics programmed the questionnaire into survey software and hosted the survey on a 

secure server. Elections Canada was provided with a “beta test” link to review the survey on-

line for final approval. 

 

 Invitation e-mails were sent to all association contacts that included the URL link to the 

survey and a unique password.  

 

 Technical support was provided to survey respondents as required. Steps were taken to 

assure (and also guarantee) complete confidentiality and anonymity of survey responses. 

 

 Environics electronically captured all survey responses as they were submitted, and created 

an electronic data file that was coded and analyzed (including open-ended responses). 

 

Assigning a unique identifier (password) to each respondent ensured that only one version of the 

survey was accepted per respondent. The unique identifier permitted respondents to return to the 

survey if interrupted during completion. Each time the respondent entered the survey, it opened at 

the point where they left off. The on-line form did not permit moving backwards through the 

survey, so that earlier responses were not altered after reading later questions.  

 

The survey was “soft-launched” (pre-tested) with 100 respondents on November 27, 2008. 

Feedback from the pre-test led to one minor change to the survey. The survey was launched to all 
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associations on December 2, 2008. Reminder emails were sent on December 8 and 15, and the 

survey was closed on December 18.   

 

Completion results 

The sample for this survey consisted of 119 on-line interviews. The breakdown is as follows: 

 

 # % 

- E-mails sent 1,000 100 

“Bounced” (presumed address incorrect) 140 14 

   

- Emails received: 860 100 

Incompletes 41 5 

Completed surveys 119 14 

   

Participation rate (Completes/emails received)  14% 

 

The participation rate for this study is 14% (calculated as the number of completed surveys 

expressed as a proportion of all emails not returned as undeliverable [“bounced”]). 
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Web Survey for Associations and Organizations 

 

 
During the 2008 federal general election, which was held on October 14, 2008, Elections Canada 
provided information on various aspects of the election, including where, when and how to vote, and 
offered services to specific groups of electors. 
 
Information was also provided to several associations and organizations across the country 
representing or serving these groups of electors. 
 
We are seeking the feedback of associations and organizations about the information and services 
provided during the electoral period.  
 
Your feedback will assist Elections Canada in improving its efforts in reaching out to these electors. 
 
Thank you in advance for taking the time to complete this questionnaire. 
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PART A – GENERAL 

 
1. WHAT IS THE NAME OF YOUR ORGANIZATION? 

 
 

Prefer not to say  
 

 
2. WHAT IS YOUR POSITION WITHIN YOUR ORGANIZATION? 

 
 

Prefer not to say  
 

ASK YOUTH GROUPS/STUDENT ASSOCIATIONS ONLY 
3. DOES YOUR ORGANIZATION REPRESENT… PLEASE CHECK ALL THAT APPLY 

   

o students at the college/CEGEP level?   

o students at the university level?   

o youth (18–24 years old)?   

o youth (25–34 years old)?   

 

IF ABORIGINAL ASSOCIATION, SKIP TO Q.5 
4. THINKING ABOUT THE GEOGRAPHIC SCOPE OF YOUR ACTIVITIES, WOULD YOU DESCRIBE YOUR 

ORGANIZATION AS NATIONAL, PROVINCIAL OR LOCAL? 

National   

Provincial   

Local   

Not sure   
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5. DOES YOUR ORGANIZATION PROVIDE INFORMATION AND/OR SERVICES DIRECTLY TO ITS 

MEMBERS? 

Yes   
No   

Not sure   

SKIP TO 
QUESTION 

7 

 

 

IF YES TO Q.5 – OTHERS SKIP TO Q.7 
6. ON AN ANNUAL BASIS, TO HOW MANY PEOPLE WOULD YOU SAY THAT YOUR ORGANIZATION 

PROVIDES INFORMATION OR SERVICES? 
 

 

 

ASK ALL 
7. DID YOUR ORGANIZATION PROVIDE INFORMATION TO ITS MEMBERS ABOUT FEDERAL 

ELECTIONS… 
 Yes No Not sure  

during the recent federal election?      

in previous federal elections?      

 

 
 
IF YES TO EITHER PART OF Q.7 – OTHERS SKIP TO Q.10 
8. WHAT KIND OF ELECTION INFORMATION DID YOU PROVIDE? (PLEASE CHECK ALL THAT APPLY)  

Who can vote   

How and where to register   

How, when and where to vote   
The voter identification required at the poll in order to 
vote   

Information about candidates   

Information about political parties   

Other, please specify below:   
 
   

Not sure / prefer not to say   

 
 
IF NOT SURE/PREFER NOT TO SAY TO Q.8, SKIP TO Q.10 
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9. HOW DO YOU USUALLY PROVIDE ELECTION INFORMATION TO YOUR MEMBERS? (PLEASE CHECK 

ALL THAT APPLY)  

In person on a case-by-case basis   

At group meetings/information sessions   

On display at the office   

By mail   

By phone   

By fax   

By e-mail (e-bulletins, newsgroups, LISTSERV, etc.)   

Through the organization’s Web site   

Other, please specify below:   

   

Not sure / prefer not to say   

 
  
10. DID YOU RECEIVE ANY REQUESTS FOR INFORMATION ABOUT THE ELECTORAL PROCESS FROM 

YOUR MEMBERS DURING THE RECENT FEDERAL ELECTION? 

Yes   
No   

Not sure   

SKIP TO 
QUESTION 

13 
 

 
IF YES TO Q.10 – OTHERS SKIP TO Q.13 
11. WHAT KIND OF INFORMATION DID THEY ASK FOR? (CHECK ALL THAT APPLY)  

Who can vote   

How and where to register   

How, when and where to vote   
The voter identification required at the poll in order to 
vote   

Information about candidates   

Information about political parties   

Other, please specify below:   

   

Not sure / prefer not to say   
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12. HOW DID YOU RESPOND TO THESE REQUESTS? PLEASE CHECK ALL THAT APPLY  

Provided the information directly   
Contacted Elections Canada on their behalf and then 
relayed the relevant information to them    

Directed them to the local Elections Canada office 
(returning officer) in the electoral district   

Instructed them to call Elections Canada in Ottawa at  
1-800-463-6868 (1-800-INFO-VOTE)   

Instructed them to visit Elections Canada’s Web site 
(www.elections.ca)   

Other, please specify below:   
 
   

Not sure / prefer not to say   
 
13. WHAT WOULD BE THE BEST WAY OF PROVIDING ELECTION INFORMATION TO THE MEMBERS OF 

YOUR ORGANIZATION? 
  
 

Not sure/prefer not to say  
 
14. ARE YOU AWARE OF ANY PROBLEMS THAT YOUR MEMBERS MAY HAVE ENCOUNTERED WHILE 

VOTING DURING THE RECENT FEDERAL ELECTION?  

Yes   
No   

Not sure   

SKIP TO  
QUESTION 

16 

 

IF YES TO Q.14 – OTHERS SKIP TO Q.16 
15. PLEASE INDICATE BELOW WHAT PROBLEMS YOUR MEMBERS ENCOUNTERED: 

 
 
 
 

 
16. WOULD YOU SAY THAT THE NEW IDENTIFICATION REQUIREMENTS CREATED AN IMPEDIMENT TO 

VOTING FOR MANY, A FEW OR NONE OF YOUR MEMBERS DURING THE RECENT FEDERAL ELECTION? 

Many of them   

A few of them   
None of them   

Not sure   

SKIP TO    
PART B 
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IF YES TO Q.16 – OTHERS SKIP TO PART B 
17. PLEASE INDICATE BELOW HOW THE NEW IDENTIFICATION REQUIREMENTS CREATED AN 

IMPEDIMENT TO VOTING FOR SOME OF YOUR MEMBERS: 
 
 
 
 
 

 

Not sure/prefer not to say  
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PART B – INFORMATION PRODUCTS/SERVICES 

 
During the recent federal election, Elections Canada provided various products and services to specific 
groups of electors. 
 
18. DID YOUR ORGANIZATION RECEIVE ANY INFORMATION MATERIALS FROM ELECTIONS CANADA 

DURING THE RECENT FEDERAL ELECTION?  

Yes   
No   

Not sure   

SKIP TO 
QUESTION 

20 

 
IF YES TO Q.18 – OTHERS SKIP TO Q.20 

 
19. WHAT INFORMATION DID YOUR ORGANIZATION RECEIVE FROM ELECTIONS CANADA: 

 
 

Not sure/prefer not to say  
 

20. DID YOUR ORGANIZATION ORDER ANY INFORMATION MATERIALS FROM ELECTIONS CANADA 

DURING THE RECENT FEDERAL ELECTION? 

Yes   
No   

Not sure   

SKIP TO 
QUESTION 

23 

 
21. WHAT INFORMATION DID YOUR ORGANIZATION ORDER FROM ELECTIONS CANADA: 

 
 

Not sure/prefer not to say  
 
22. PLEASE INDICATE YOUR LEVEL OF AGREEMENT WITH THE FOLLOWING STATEMENTS:  

 
Strongly 
disagree 

Somewhat 
disagree 

Somewhat 
agree 

Strongly 
agree 

Does not 
apply 

It was easy to order 
information materials from 
Elections Canada. 

     

When we placed orders for 
information materials, we 
received them within a 
reasonable time frame.  
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23. HOW EFFECTIVE DO YOU THINK THE FOLLOWING PRODUCTS AND SERVICES WOULD BE IN TERMS 

OF INFORMING YOUR MEMBERS ABOUT FEDERAL ELECTIONS?  

PLEASE CHECK ALL THAT APPLY – IF YOU ARE NOT FAMILIAR WITH THE DOCUMENT TITLE, YOU 

MAY CLICK ON THE LINK AND VIEW THE DOCUMENT PRIOR TO RESPONDING 

 
Not 

effective at 
all 

Not very 
effective 

Somewhat 
effective 

Very 
effective  

Not sure 

Ask all (10)      
11) Web site (www.elections.ca)? LINK      
12) Toll-free line: 1-800-463-6868 
(1-800-INFO-VOTE)?      

13) Pamphlet: “I’m Mailing My Vote” 
LINK      

14) Voter Information Guide  
LINK       

Ask Aboriginal association only (20) 
21) Web page for Aboriginal electors? 
LINK      

22) Voter information guide available in 
several Aboriginal languages? LINK TO 
CURRENT EC SITE 

     

23) Voter identification at the polls 
available in several Aboriginal languages?  
LINK TO CURRENT EC SITE 

     

24) Elections Canada’s e-bulletins for 
Aboriginal electors? LINK      

Ask ethnocultural associations only (30) 
32) Voter information guide available in 
several heritage languages? LINK TO 
CURRENT EC SITE  

     

33) Voter identification at the polls 
available in various heritage languages?  
LINK TO CURRENT EC SITE 

     

34) Elections Canada’s e-bulletins for 
electors from ethnocultural groups? LINK      

Ask associations for persons with special needs only (40) 
41) Web page for voters with special needs? 
LINK      

42) 1-800-361-8935 TTY number?      
43) Elections Canada’s e-bulletins for 
electors with special needs? LINK 
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Not 

effective at 
all 

Not very 
effective 

Somewhat 
effective 

Very 
effective  

Not sure 

 

Ask youth groups/student associations only (50) 
51) Web page for youth and students? 
LINK      

52) Elections Canada’s e-bulletins for youth 
and students? LINK      

53) Frequently Asked Questions for 
Students and Young Electors LINK      

 

ASK ALL 
24. DO YOU RECALL RECEIVING ELECTIONS CANADA E-BULLETINS DURING THE RECENT FEDERAL 

ELECTION? 

Yes   
No  

Not sure/  

SKIP TO 
QUESTION 

27 
 
 
IF YES TO Q.24 – OTHER SKIP TO Q.27 
25. DID YOU DISTRIBUTE THEM TO YOUR MEMBERS? 

Yes   
No  

Don’t know  

SKIP TO 
QUESTION 

27 
 
 
26. WHAT ARE SOME OF THE REASONS THAT YOUR ORGANIZATION DID NOT DISTRIBUTE THE E-

BULLETINS TO YOUR MEMBERS? 

Do not have email addresses   

Do not consider it our role/responsibility   

   

Other, please specify below:   

   

Not sure / prefer not to say   
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ASK ONLY FOR STUDENT/YOUTH GROUPS AND ETHNOCULTURAL GROUPS – 
OTHERS SKIP TO Q.33 
During the recent federal election, Elections Canada expanded its Community Relations Officer 
Program. This program varies from one electoral district to the next based on socio-demographic 
diversity. The key responsibilities of Community Relations Officers include liaising with various 
organizations, providing election materials, and organizing kiosks and information sessions.   
 
27. DURING THE RECENT FEDERAL ELECTION, DID A COMMUNITY RELATIONS OFFICER FROM 

ELECTIONS CANADA CONTACT YOU OR YOUR ORGANIZATION? 

Yes   
No  

Not sure  

SKIP TO 
QUESTION 

30 

 

IF YES TO Q.27 – OTHERS SKIP TO Q.31 
28. WHICH OF THE FOLLOWING SERVICES DID THE COMMUNITY RELATIONS OFFICER PROVIDE TO 

YOUR ASSOCIATION? (PLEASE CHECK ALL THAT APPLY) 

An information kiosk   

Information sessions   

Translation services   

Information materials   

Other, please specify below:   
 
   

Not sure   

 
29. HOW SATISFIED WERE YOU WITH THE SERVICES THE COMMUNITY RELATIONS OFFICER PROVIDED? 

Very satisfied  
Somewhat satisfied  
Somewhat dissatisfied  
Very dissatisfied  
Not sure/prefer not to say  

 
30. IN YOUR VIEW, WHAT, IF ANYTHING, COULD BE DONE TO MAKE THE COMMUNITY RELATIONS 

OFFICER PROGRAM MORE EFFECTIVE IN REACHING YOUR MEMBERS TO INFORM THEM ABOUT 

FEDERAL ELECTIONS? 
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ASK ALL 

31. HOW EFFECTIVE DO YOU THINK THE FOLLOWING ACTIVITIES WOULD BE IN INFORMING THE 

MEMBERS OF YOUR ORGANIZATION ABOUT FEDERAL ELECTIONS?  
(ASK ALL) 

 Not at all 
effective 

Not very 
effective 

Somewhat 
effective  

Very 
effective 

Not sure 

Setting up information 
kiosks      

Holding information 
sessions      

Providing translation 
services      

Distributing 
information materials      

 

 
32. IF YOU ANSWERED “NOT VERY” OR NOT AT ALL EFFECTIVE” PLEASE EXPLAIN WHY YOU SAY THAT 

BELOW: 

 

Not sure/prefer not to say  
 

 

ASK ALL 
33. DO YOU HAVE ANY SUGGESTIONS THAT MIGHT HELP ELECTIONS CANADA TO ASSIST YOUR 

ORGANIZATION IN INFORMING ITS MEMBERS ABOUT FEDERAL ELECTIONS? 

 

 

 

 

 

Thank you! 



 

 



 

 

 
Sondage Web auprès des associations et des organismes 

 
Lors de l’élection générale fédérale du 14 octobre 2008, Élections Canada a diffusé de l’information au 
sujet des divers aspects de l’élection, y compris où, quand et comment voter, et a offert des services à 
des groupes particuliers d’électeurs. 
 
De l’information a aussi été fournie à plusieurs associations et organismes qui représentent ou servent 
ces groupes d’électeurs partout au Canada. 
 
Nous souhaitons obtenir les commentaires des associations et des organismes concernant l’information 
et les services qui ont été offerts durant la période électorale. 
 
Vos commentaires aideront Élections Canada à améliorer ses façons de faire pour joindre ces électeurs. 
 
Nous vous remercions de prendre le temps de répondre à ce questionnaire. 
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PARTIE A – GÉNÉRAL 

 
1. QUEL EST LE NOM DE VOTRE ORGANISME? 

 
 

Préfère ne pas répondre  
 

 
2. QUEL POSTE OCCUPEZ-VOUS AU SEIN DE VOTRE ORGANISME? 

 
 

Préfère ne pas répondre   
 

DEMANDER UNIQUEMENT AUX GROUPES DE JEUNES ET AUX ASSOCIATIONS 

ÉTUDIANTES 
3. VOTRE ORGANISME REPRÉSENTE-T-IL… (VEUILLEZ COCHER TOUTES LES RÉPONSES QUI 

S’APPLIQUENT) 

   

o des étudiants de niveau collégial/du cégep?   

o des étudiants de niveau universitaire?   

o des jeunes (âgés de 18 à 24 ans)?   

o des jeunes (âgés de 25 à 34 ans)?   

 

S’IL S’AGIT D’ASSOCIATIONS AUTOCHTONES, PASSEZ À LA QUESTION 5 
4. CONSIDÉRANT LA PORTÉE GÉOGRAPHIQUE DE VOS ACTIVITÉS, EST-CE QUE VOUS DÉCRIRIEZ 

VOTRE ORGANISME COMME UN ORGANISME NATIONAL, PROVINCIAL OU LOCAL? 

National   

Provincial   

Local   

Incertain   
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5. VOTRE ORGANISME OFFRE-T-IL DE L’INFORMATION OU DES SERVICES DIRECTEMENT À SES 

MEMBRES? 

Oui   
Non   

Incertain   

PASSEZ À LA 
QUESTION 7 

 

 

SI LA RÉPONSE À LA QUESTION 5 EST OUI – AUTREMENT, PASSEZ À LA QUESTION 7 
6. SELON VOUS, SUR UNE BASE ANNUELLE, À COMBIEN DE PERSONNES VOTRE ORGANISME OFFRE-T-IL 

DE L’INFORMATION OU DES SERVICES? 

 

 

 

DEMANDEZ À TOUS 
7. VOTRE ORGANISME A-T-IL DÉJÀ FOURNI DES RENSEIGNEMENTS À SES MEMBRES CONCERNANT LES 

ÉLECTIONS FÉDÉRALES… 
 Oui Non Incertain  

lors de la dernière élection fédérale?      

lors d’élections fédérales 
antérieures? 

     

 

 
 
SI LA RÉPONSE EST OUI À  L’UNE OU L’AUTRE PARTIE DE LA QUESTION 7 – 
AUTREMENT, PASSEZ À LA QUESTION 10 
8. QUELS RENSEIGNEMENTS ÉLECTORAUX AVEZ-VOUS TRANSMIS? (VEUILLEZ COCHER TOUTES LES 

RÉPONSES QUI S’APPLIQUENT.)  

Qui peut voter   

Comment et où s’inscrire   

Comment, quand et où voter   

Pièces d’identité requises au bureau de scrutin   

De l’information sur les candidats   

De l’information sur les partis politiques   

Autre (veuillez préciser ci-dessous) :   
 
   

Incertain / préfère ne pas répondre   

 
SI LA RÉPONSE À LA QUESTION 8 EST « INCERTAIN / PRÉFÈRE NE PAS RÉPONDRE », 
PASSEZ À LA QUESTION 10 
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9. DE QUELLE FAÇON TRANSMETTEZ-VOUS HABITUELLEMENT LES RENSEIGNEMENTS ÉLECTORAUX À 

VOS MEMBRES? (VEUILLEZ COCHER TOUTES LES RÉPONSES QUI S’APPLIQUENT.)  

En personne, au cas par cas   

Lors de rencontres de groupe ou de séances 

d’information   

Information affichée au bureau   

Par la poste   

Par téléphone   

Par télécopieur   

Par courriel (bulletins électroniques, groupes de 

discussion, listes de courrier électronique (LISTSERV), 

etc.) 
 

 

Sur le site Web de l’organisme   

Autre (veuillez préciser ci-dessous) :   

 

   

Incertain / préfère ne pas répondre   

  
10. LORS DE LA DERNIÈRE ÉLECTION FÉDÉRALE, AVEZ-VOUS REÇU DES DEMANDES D’INFORMATION 

DE VOS MEMBRES CONCERNANT LE PROCESSUS ÉLECTORAL? 

Oui   
Non   

Incertain   

PASSEZ À LA  
QUESTION 13
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SI LA RÉPONSE À LA QUESTION 10 EST OUI – AUTREMENT, PASSEZ À LA QUESTION 13 
 
11. QUEL GENRE D’INFORMATION ONT-ILS DEMANDÉ? (COCHEZ TOUTES LES RÉPONSES QUI 

S’APPLIQUENT.)  

Qui peut voter   

Comment et où s’inscrire   

Comment, quand et où voter   

Pièces d’identité requises au bureau de scrutin   

Information sur les candidats   

Information sur les partis politiques   

Autre (veuillez préciser ci-dessous) :   
 
   

Incertain / préfère ne pas répondre   

 

 
12. QUELLES MESURES AVEZ-VOUS PRISES? (VEUILLEZ COCHER TOUTES LES RÉPONSES QUI 

S’APPLIQUENT.)  

Nous avons fourni l’information directement.   
Nous avons communiqué pour eux avec Élections Canada et 
leur avons ensuite transmis l’information pertinente.   

Nous les avons dirigés vers le bureau local d’Élections Canada 
(directeur du scrutin) dans la circonscription.   

Nous leur avons recommandé d’appeler Élections Canada à 
Ottawa au 1-800-463-6868 (1-800-INFO-VOTE).   

Nous leur avons recommandé de visiter le site Web 
d’Élections Canada (www.elections.ca).   

Autre (veuillez préciser ci-dessous) :   
 
   

Incertain / préfère ne pas répondre   
 
 
13. QUELLE SERAIT LA MEILLEURE MANIÈRE DE FOURNIR DES RENSEIGNEMENTS ÉLECTORAUX AUX 

MEMBRES DE VOTRE ORGANISATION? 
  

 
 

Incertain / préfère ne pas répondre  
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14. ÊTES-VOUS AU COURANT DE PROBLÈMES QU’ONT PU ÉPROUVER VOS MEMBRES AU MOMENT DE 

VOTER LORS DE LA DERNIÈRE ÉLECTION FÉDÉRALE? 

Oui   
Non   

Incertain    

PASSEZ À LA  
QUESTION 16 

 
SI LA RÉPONSE À LA QUESTION 14 EST OUI – AUTREMENT, PASSEZ À LA 
QUESTION 16 
 
 

15. VEUILLEZ INDIQUER CI-DESSOUS LES PROBLÈMES RENCONTRÉS PAR VOS MEMBRES : 

 

 

 

 

 

 
16. DIRIEZ-VOUS QUE LES NOUVELLES MESURES D’IDENTIFICATION ONT EMPÊCHÉ PLUSIEURS, 

QUELQUES-UNS OU AUCUN DE VOS MEMBRES DE VOTER LORS DE LA DERNIÈRE ÉLECTION 

FÉDÉRALE? 

Plusieurs   

Quelques-uns   
Aucun   

Incertain   

PASSEZ À LA 
PARTIE B 

 

SI LA RÉPONSE À LA QUESTION 16 EST OUI – AUTREMENT, PASSEZ À LA 

PARTIE B 

 
17. VEUILLEZ PRÉCISER CI-DESSOUS EN QUOI LES NOUVELLES MESURES D’IDENTIFICATION ONT 

EMPÊCHÉ CERTAINS DE VOS MEMBRES DE VOTER : 

 

 

 

 

 

 

Incertain / préfère ne pas répondre  
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PARTIE B – PRODUITS ET SERVICES D’INFORMATION 

Lors de la dernière élection fédérale, Élections Canada a fourni divers produits et services à des 

groupes particuliers d’électeurs. 

 
18. VOTRE ORGANISME A-T-IL REÇU DU MATÉRIEL D’INFORMATION D’ÉLECTIONS CANADA LORS DE 

LA DERNIÈRE ÉLECTION FÉDÉRALE?  

Oui   
Non   

Incertain   

PASSEZ À LA 
QUESTION 20 

 
SI LA RÉPONSE À LA QUESTION 18 EST OUI – AUTREMENT, PASSEZ À LA QUESTION 20 

 
19. QUEL MATÉRIEL D’INFORMATION VOTRE ORGANISME A-T-IL REÇU D’ÉLECTIONS CANADA? 

 
 

Incertain / préfère ne pas répondre  
 

20. VOTRE ORGANISME A-T-IL COMMANDÉ DU MATÉRIEL D’INFORMATION D’ÉLECTIONS CANADA 

LORS DE LA DERNIÈRE ÉLECTION GÉNÉRALE? 

Oui   
Non   

Incertain   

PASSEZ À LA 
QUESTION 23 

 
21. QUEL MATÉRIEL D’INFORMATION VOTRE ORGANISME A-T-IL COMMANDÉ D’ÉLECTIONS CANADA? 

 
 

Incertain/ préfère ne pas répondre  
 
 
22. VEUILLEZ INDIQUER DANS QUELLE MESURE VOUS ÊTES EN ACCORD OU EN DÉSACCORD AVEC LES 

ÉNONCÉS SUIVANTS : 

 
Tout à fait 

en 
désaccord

Plutôt en 
désaccord

Plutôt 
d’accord 

Tout à fait 
d’accord 

Ne 
s’applique 

pas 
Il était facile de commander 
du matériel d’information 
d’Élections Canada. 

     

Nous avons reçu le matériel 
d’information que nous 
avions commandé dans des 
délais raisonnables. 

     

 

 

 



 

                                                             8 

23. SELON VOUS, DANS QUELLE MESURE LES PRODUITS OU SERVICES SUIVANTS SERAIENT-ILS 

EFFICACES POUR INFORMER VOS MEMBRES CONCERNANT LES ÉLECTIONS FÉDÉRALES?  

VEUILLEZ COCHER TOUTES LES RÉPONSES QUI S’APPLIQUENT. –  SI VOUS N’ÊTES PAS SÛR DU TITRE 

DU DOCUMENT, VOUS POUVEZ CLIQUER SUR LE LIEN POUR VOIR LE DOCUMENT AVANT DE 

RÉPONDRE. 

 
Pas du 

tout 
efficace

Pas très 
efficace 

Assez 
efficace

Très 
efficace  

Incertain

Demandez à tous (10)      
11) Site Web (www.elections.ca) LIEN      
12) Ligne sans frais : 1-800-463-6868 
(1-800-INFO-VOTE)      

13) Dépliant « Mon vote, je le poste! » 
LIEN      

14) Guide d’information de l’électeur 
LIEN       

Demander uniquement aux organismes autochtones (20) 
21) Page Web destinée aux électeurs 
autochtones 
LIEN 

     

22) Guide d’information de l’électeur 
disponible en plusieurs langues autochtones
LIEN VERS SITE ACTUEL D’EC 

     

23) Identification de l’électeur au bureau de 
scrutin disponible en plusieurs langues 
autochtones 
LIEN VERS SITE ACTUEL D’EC 

     

24) Bulletins électroniques d’Élections 
Canada destinés aux électeurs autochtones 
LIEN 

     

Demander uniquement aux associations ethnoculturelles (30) 
32) Guide d’information de l’électeur 
disponible en plusieurs langues d’origine 
LIEN VERS SITE ACTUEL D’EC 

     

33) Identification de l’électeur au bureau de 
scrutin disponible en plusieurs langues 
d’origine 
LIEN VERS SITE ACTUEL D’EC 

     

34) Bulletins électroniques d’Élections 
Canada destinés aux électeurs issus des 
communautés ethnoculturelles  
LIEN 
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Pas du 

tout 
efficace

Pas très 
efficace 

Assez 
efficace

Très 
efficace  

Incertain

Demander uniquement aux associations de personnes ayant des besoins spéciaux. (40) 
41) Page Web destinée aux électeurs ayant 
des besoins spéciaux 
LIEN 

     

42) Numéro ATS 1-800-361-8935      
43) Bulletins électroniques d’Élections 
Canada destinés aux personnes ayant des 
besoins spéciaux? LIEN 

     

Demander uniquement aux groupes de jeunes et aux associations étudiantes (50) 
51) Page Web destinée aux jeunes et aux 
étudiants   
LIEN 

     

52) Bulletins électroniques d’Élections 
Canada destinés aux jeunes électeurs et aux 
étudiants 
LIEN 

     

53) Foire aux questions pour les étudiants et 
les jeunes 
LIEN 

     

 

DEMANDER À TOUS 
24. VOUS SOUVENEZ-VOUS AVOIR REÇU DES BULLETINS ÉLECTRONIQUES D’ÉLECTIONS CANADA 

PENDANT LA RÉCENTE ÉLECTION GÉNÉRALE FÉDÉRALE? 

Oui    

Non  

Incertain  

PASSEZ À LA 
QUESTION 27 

 
SI LA RÉPONSE À LA QUESTION 24 EST OUI – AUTREMENT, PASSEZ À LA QUESTION 27 
 
25. LES AVEZ-VOUS DISTRIBUÉS À VOS MEMBRES? 

Oui   
Non  

Incertain  

PASSEZ À LA 
QUESTION 27 

 
26. QUELLES SONT LES RAISONS POUR LESQUELLES VOTRE ORGANISME N’A PAS DISTRIBUÉ LES 

BULLETINS ÉLECTRONIQUES À SES MEMBRES? 

Nous n’avons pas les adresses électroniques   

Ce n’est pas notre rôle ou notre responsabilité   

Autre (veuillez préciser ci-dessous) :   

Incertain / préfère ne pas répondre   
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DEMANDER UNIQUEMENT AUX GROUPES D’ÉTUDIANTS ET DE JEUNES – POUR LES 
AUTRES, PASSEZ À LA QUESTION 33 
Lors de la dernière élection fédérale, Élections Canada a élargi son programme d’agents de relations 
communautaires. Ce programme varie d’une circonscription à l’autre en fonction de la diversité 
sociodémographique. Les agents de relations communautaires sont responsables notamment d’entrer en 
contact avec divers organismes, de fournir du matériel électoral, d’aménager des kiosques et d’offrir 
des séances d’information. 
 
27. LORS DE LA DERNIÈRE ÉLECTION FÉDÉRALE, UN AGENT DE RELATIONS COMMUNAUTAIRES 

D’ÉLECTIONS CANADA A-T-IL COMMUNIQUÉ AVEC VOUS OU AVEC VOTRE ORGANISME? 

Oui   

Non  

Incertain  

PASSEZ À LA 

QUESTION 30 

 

SI LA RÉPONSE À LA QUESTION 27 EST OUI – AUTREMENT, PASSEZ À LA  

QUESTION 31 

 
28. PARMI LES SERVICES SUIVANTS, LEQUEL (OU LESQUELS) VOTRE ASSOCIATION A-T-ELLE REÇU(S) 

DE L’AGENT DE RELATIONS COMMUNAUTAIRES? (VEUILLEZ COCHER TOUTES LES RÉPONSES QUI 

S’APPLIQUENT.) 

Un kiosque d’information   

Des séances d’information   

Des services de traduction   

Du matériel d’information   

Autre (veuillez préciser ci-dessous)    

 

   

Incertain   

 
29. DANS QUELLE MESURE ÊTES-VOUS SATISFAIT DES SERVICES REÇUS DE L’AGENT DE RELATIONS 

COMMUNAUTAIRES? 

Très satisfait  

Plutôt satisfait  

Plutôt insatisfait  

Très insatisfait  

Incertain / préfère ne pas répondre  
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30. À VOTRE AVIS, Y A-T-IL DES MESURES QUI POURRAIENT ÊTRE PRISES POUR QUE LE PROGRAMME 

DES AGENTS DE RELATIONS COMMUNAUTAIRES PERMETTE DE MIEUX REJOINDRE VOS MEMBRES EN 

VUE DE LES RENSEIGNER SUR LES ÉLECTIONS FÉDÉRALES? 

 

 

DEMANDER À TOUS 

31. SELON VOUS, DANS QUELLE MESURE LES ACTIVITÉS SUIVANTES SERAIENT-ELLES EFFICACES POUR 

INFORMER LES MEMBRES DE VOTRE ORGANISME AU SUJET DES ÉLECTIONS FÉDÉRALES?  
(DEMANDER À TOUS) 

 Pas du 

tout 

efficace 

Pas très 

efficace  

Assez 

efficace  

Très 

efficace  
Incertain  

Aménager des kiosques 

d’information      

Tenir des séances 

d’information      

Offrir des services de 

traduction      

Distribuer du matériel 

d’information      

 
32. SI VOUS AVEZ RÉPONDU « PAS TRÈS EFFICACE » OU « PAS DU TOUT EFFICACE », VEUILLEZ 

EXPLIQUER POURQUOI CI-DESSOUS : 

 

Incertain / préfère ne pas répondre  

 

DEMANDER À TOUS 

 
33. AVEZ-VOUS DES SUGGESTIONS QUI POURRAIENT AIDER ÉLECTIONS CANADA À COLLABORER AVEC 

VOTRE ORGANISME POUR INFORMER VOS MEMBRES AU SUJET DES ÉLECTIONS FÉDÉRALES? 

 

 

Aucune suggestion 

  

 

 

Merci! 
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